
APPLICATIONEdiSparklz Glitzy Gummies containing Birthday Cake Edisparklz Glitter

Social Media has a big influence on purchase decisions creating a market for colorful food and drinks that are eye catching.   Social media has become a key 
information source for consumers who want to be on the forefront of today’s food trends. With over 90% of consumers citing appearance as the most important 
purchasing factor,  “Instagramability” has become one of the most important metrics in modern marketing. This has led to a market focused on the use of bright or 
unexpected colors to attract consumer’s attention, especially for seasonal and limited time only products (LTOs). Create a distinctive look for your gummy confection 
with EdiSparklz edible glitter.

BENEFITS

•  Heat stable and process tolerant
• Fun!  Entertaining! Unique!
• Wide range of colors and color blends
• Unique shapes including hearts, stars, smiley faces
• Sugar free, fat free, allergen free, NGMO – Completely 

clean label

 *Manufactured by Better Nutritionals, Norco CA
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INGREDIENT STATEMENT

Tapioca Syrup,  Cane Sugar, Water, Pectin, Natural Flavor 
Sodium Citrate Dihydrate, Citric Acid, Ethyl Cellulose, Tapioca 
Starch and Birthday Cake EdiSparklz Glitter

ALLERGEN INFORMATION: contains no allergens

NUTRITIONAL INFORMATION

This prototype has been processed in a facility that is free from the top 8 allergens and gluten. The information contained in this document is intended for the recipient’s 
information only and has not been independently verified. While Glanbia endeavors to ensure that all information contained in this document is correct, no warranty is given 
that the information is accurate and Glanbia does not assume any guarantee against patent infringement, liabilities or risks involved from the use of these products or 
information. Any health claims, if any, contained in this document are for illustration purposes only and are subject to approval by the relevant regulatory authority in each 
Member State where the purchaser markets final consumer products. 


