glan bia +1 844 303 7304

nutritionals

www.glanbianutritionals.com

Immunity Gummy Snacks APPLICATION

Great tasting Immunity Gummy featuring Glanbia’s All N™ Immunity Blend. This Gummy is formulated using Elderberry and Glanbia’s Functionally
Optimized Nutrients, which are developed specifically for use in Gummies with low overages, high potency and improved taste. Flavored with
Foodarom® Flavors.

+  Immune system support Organic Tapioca Syrup, Organic Cane Sugar, Water, Pectin,
Natural Flavors, Citric Acid, L-Malic Acid, Sodium Citrate,

Organic Tapioca Starch, All N™ Immunity Blend & Elderberry

ALLERGEN INFORMATION: contains no known allergens

INGREDIENTS % BY WEIGHT

Organic Tapioca Syrup 45.0

Organic Cane Sugar 40.0

Water 5.0 Raspberry Lemon

All N™ Immunity Blend 5.0

Pectin 20 |Supplement Facts

Natural Flavors 2.0 Serving Size 2 Gummies

Citric Acid <10 |

L-Malic Acid <1.0 T—— - —

Sodium Citrate <1.0 Total Carbohydrate 4g 1%

Organic Tapioca Starch <1.0 —ﬂlfﬁ:?g Added Sugars e 4;.
Vitzmin C 100mg  111%
Zine 5.5 mg 50%

PROCESSING STEPS Hem U S =

2. Heat

3. Add to Molds

4. Cool

5  Sand Yuzu Berry

6. Package

Supplement Facts

Serving Size 2 Gummies

e ——

Amount Pas 2 Bummles 0%
——
Calones 15
Total Carbohydrate 40 1%
Total Sugars 2g 1

Includes 2 g Added Sugars 45"

Vitamin C M0mg  111%

Zing 55mg 50%

WT15687-AS-0821-1
I ——

This prototype has been processed in a facility that contains milk, eggs, soy, wheat, nut and fish allergens. The information contained in this document is intended for the
recipient’s information only and has not been independently verified. While Glanbia endeavors to ensure that all information contained in this document is correct, no warranty
is given that the information is accurate and Glanbia does not assume any guarantee against patent infringement, liabilities or risks involved from the use of these products

or information. Any health claims, if any, contained in this document are for illustration purposes only and are subject to approval by the relevant regulatory authority in each
Member State where the purchaser markets final consumer products.



